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The apparel industry is rife with abuses, with huge hu-
man and environmental costs. For this issue I had the 
pleasure of sitting down with Andrew Morgan, director 
of the documentary The True Cost, to find out why tell-
ing the human story of what we wear is so important, 
and what we can do to reduce the costs in terms of hu-
man suffering. We’ve also included a special section to 
help us transform the apparel industry. Safia Minney, 
founder and director of the fair trade apparel company 
People Tree (UK and Japan), explains how small can be 
beautiful as she describes their quest to build a supply 
chain that is both just and sustainable for the most mar-
ginalized communities in the world. 

We further learn how farming can help address the cli-
mate crisis through the stories of small-scale farmers in 
Latin America who have developed climate mitigation 
projects. In our last issue we talked about the carbon 
credit market and asked for your feedback. We share 

some of your thoughts in our Reader’s Speak section. We also let experts weigh in. Confirm-
ing the skeptics who say carbon markets are not sustainable or fair to small-scale farmers, 
Dr. Kristen Lyons and Dr. Peter Westoby tell how one company exploited the carbon market 
and cheated local communities in Uganda. They make a clear case that we need to look for 
other ways to deal with this crisis; for example, holding corporate bad actors accountable so 
they change their dirty practices. 

For several years now, we have highlighted the pitfalls of third-party fair trade certification. For 
this issue we showcase different models of consumer assurance programs that have great po-
tential in the marketplace. From IFOAM project coordinator David Gould we are introduced to 
Participatory Guarantee Systems, and from the World Fair Trade Organization’s communication 
coordinator Michael Sarcauga we learn about their new Guarantee System that incorporates 
peer review. 

The Fair Trade Universities and Towns movement is growing around the world, but is the cri-
teria strong enough to truly build a more just trading model that works for small-scale pro-
ducers? Marco Coscione from the Latin American and Caribbean Network of Fair Trade Small 
Producers tells us how their fair trade universities program is building powerful programs to 
create true transformation.  He gives us the foundation for our own fair cities criteria.  Learn 
about one town that is reaching for the stars and cast your nominations. 

To build a truly just food system, we need to address racial and economic inequities.  Food 
justice activist LaDonna Redmond tells us how one co-operative, through pressure from the 
community, is bringing justice to a community of color to build equity and democracy, and has 
now become the most diverse food co-op of its scale in the country.

To a day when all trade is just,

 Dana Geffner
     Executive Director

Distribute Fair World Project’s For A Better World
“For a Better World” is a free semi-annual publication that features articles from a variety of 
perspectives, including farmers, farmworkers, consumers and committed fair trade brands.  
FWP helps consumers decipher fair trade certification schemes and is an excellent educational 
resource.   Distribute “For a Better World” for free at your business or organization. Order now by 
visiting our website at: www.fairworldproject.org

Letter to the Editor
Tell Us What You Think. We would like to hear your thoughts.  
Send letters to: Fair World Project - PO Box 42322, Portland, OR 97242 
or email comments to editor@fairworldproject.org.  Include your full name, address, daytime 
phone and email.  The editorial team may shorten and  edit correspondence for clarity. 

Mission:
Fair World Project (FWP) seeks to protect the use of the term 
“fair trade” in the marketplace, expand markets for authentic 
fair trade, educate consumers about key issues in trade and 
agriculture, advocate for policies leading to a just economy, 
and facilitate collaborative relationships to create true system 
change.

Why FWP Exists:

• Conscious consumers, armed with informed purchasing 
power, can create positive change and promote economic 
justice.

• Family-scale farmers and workers in both the Global South 
and Global North often face volatile prices, low wages and 
poor working conditions as a result of unfair trade policies 
and corporate practices. FWP promotes policy changes 
and market-based initiatives that address these systemic 
problems.

• Existing certifiers and membership organizations vary in 
their criteria and philosophy for qualification of products 
and brands certified to display eco-social labels or claims, 
such as fair trade. FWP educates organizations, retailers 
and consumers on the standards reflected in various 
certification schemes, and works to keep eco-social terms 
meaningful. 

Goals:

• To contribute to the movement to build a just economy 
that benefits and empowers all people especially those 
traditionally marginalized in our current system, including 
family-scale farmers, small-scale artisans, and food and 
apparel workers,

• To educate consumers, retailers, manufacturers and 
marketers regarding: 

• The standards, criteria, and possible fair-washing behind 
claims of fairness and justice on products they produce, 
sell and/or consume, including understanding the 
benefits and limitations of third-party verifications,

• The ways government and international trade policies 
support or inhibit a just economy,

• Key issues, theories, initiatives, policies, and campaigns 
related to fair trade, family-scale farmers globally, labor 
justice, sweat-free apparel, and trade and agriculture 
policy.

• To pressure companies to: improve sourcing and labor 
practices by obtaining fair trade, fair labor or other 
appropriate certification for major supply chains; make only 
authentic eco-social market claims; and support public 
policies that benefit small-scale producers and workers,

• To promote certification labels, membership organizations, 
companies, and brands that further progress toward a just 
economy,

• To facilitate dialogue among and between movements 
working towards a just economy,

• To advocate for a better world by: educating and inspiring 
individuals and organizations through our twice-yearly 
free publication; providing educational resources and 
workshops for consumers, retailers, and brands; and 
collaborating with other organizations with similar values.

For more Information on Fair World Project 
please visit: www.fairworldproject.org
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